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Abstract
The aim of the article is to consider the correlation of logistics and marketing functions, which
consists in the rather simple phrase: Marketing creates support and increases the demand and
Logistics provides it by creating of various systems and schemes of goods traffic (rival and non-
rival form) and controlling their passage. The relevance is that for successful modern business
management there is a need to establish an effective system of interaction between marketing
and logistics, which requires paying attention to the problems arising in the framework of this
cooperation, as well as on the possibility of leveling.
Keywords
Control, Design, Logistics, Management, Marketing, Merchandising, Planning, Supply
References
[1] Akopova, S. E., Przhedetskaya, V. N., Taranov, V. P., Roshchina, N. L. 2017. Marketing Mechanisms for the
Development of Transport Infrastructure of Russia and the EU. European Research Studies Journal, 20(1), 188-
197.
[2] Akopova, S. E., Przhedetskaya, V. N. 2016. Imperative of State in the Process of Establishment of Innovational
Economy in the Globalizing World. European Research Studies Journal, 19(2), 79-85.
[3] Albekov, U. A., Parkhomenko, V. T., Polubotko, A. A. 2017. Green Logistics in Russia: The Phenomenon of
Progress, Economic and Environmental Security. European Research Studies Journal, 20(1), 13-21.
[4] Bondarenko,  A.  V.,  Parkhomenko,  V.  T.,  Erokhina,  B.  T.,  Guzenko,  V.  N.  2017.  Marketing  and  Logistic
Instrumentarium  of  Activation  of  Inter-Country  Cooperation  of  Russia  and  Solving  the  Issue  of  Import
Substitution. European Research Studies Journal, 20(1), 105-116.
[5] Dasanayaka, S. W. S. B. and Sardana, D. G. 2015. Development of Small and Medium Enterprises through
Clusters  and Networking:  A Comparative Study of  India,  Pakistan and Sri  Lanka.  International  Journal  of
Economics and Business Administration, 3(2), 84-108.
[6] Epifanova, T., Romanenko, N., Mosienko, T., Skvortsova, T., Kupchinskiy, A. 2016. Modernization of Institutional
Environment  of  Entrepreneurship  in  Russia  for  Development  of  Innovation  Initiative  in  Small  Business
Structures. European Research Studies Journal, 19(2), 137-148.
[7] Frank, V. E., Mashevskaya, V. O., Ermolina, V. L. 2016. Innovational Mechanism of Implementation of Cluster
Initiatives in Business. European Research Studies Journal, 19(1), 179-188.
[8] Guzelbaeva, G. T. 2016. Features of sales of the enterprise for the promotion of innovative Products. Horizons
of the Economy, 2(28), 80-90.
[9] Guzelbaeva,  G.  T.,  Novikov,  D.  S.  2011.  Logistics  in  the  Marketing  System.  Prospects  of  Innovative
Development of Russia: Current Issues of Theory and Practice. All  Russian Scientific-practical Conference,
Russia, Kazan.
[10] Guzelbaeva, G. T., Novikov, D. S. 2015. Features of Marketing Management in the Construction Industry of the
Russian Federation. Actual Issues and Development Prospects of the Economy of the XXI Century. Materials of
the 1st International Scientific-practical Conference, Russia, Moscow.
[11] Guzelbaeva, G. T., Pachkova, O. V. 2015. The Estimation of Property and Business in the Anti-Crisis Measures.
22nd International Economic Conference of Sibiu, IECS 2015 Economic Prospects in the Context of Growing
Global and Regional Interdependence, 501-506.
[12] Kolchanova, A. and Kolchanova, P. 2016. Solving Enterprise Management Problem with Cluster Technologies
and ERP - Systems (in the Context of Capital CSE System), European Research Studies Journal, 19(2), 299-306.
[13] Liapis, K., Rovolis, A, Galanos, C. and Thalassinos, I. E. 2013. The Clusters of Economic Similarities between EU
Countries: A View Under Recent Financial and Debt Crisis. European Research Studies Journal, 16(1), 41-66.
[14] Medvedeva, L. N., Kozenko, Y. K. and Komarova, P. O. 2016. Environment Quality Management in Green Cities.
European Research Studies Journal, 19(2), 34-45.
[15] Ryzhkova,  E.,  Prosvirkin,  N.  2015.  Cluster  Initiatives as a Competitiveness Factor  of  Modern Enterprises.
European Research Studies Journal, 18(3), 21-30.
[16] Sharashkina, P. T. 2016. Methodical Aspects of Organization and Carrying out of Functional-Cost Analysis on
the Basis of Process Approach for the Purpose of Expenses and Quality Optimization. European Research
Studies Journal, 19(3), 77-96.
[17] Stroeva, O., Lyapina, I., KonobeevaE. and Konobeeva, O. 2015. Effectiveness of Management of Innovative
Activities in Regional Socio-Economic Systems. European Research Studies Journal, 18(3), 63-67.
[18] Theriou, G. N. 2015. Strategic Management Process and the Importance of Structured Formality, Financial and
Non-Financial Information. European Research Studies Journal, 18(2), 3-28.
[19] Tyaglov, G. S., Kushnarenko, V. T., Khokhlov, A. A. and Qeropyan, A. M. 2017. The Development of Cluster
Relations  within  the  State  and Business  Structures  in  Terms of  Strategy  of  Non-Primary  Sector  Import-
Substitution. European Research Studies Journal, 20(1), 198-207.
